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How to book on camp
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0800 0191 700 / 01629 592 600



The research indicates that the Di4R programme Where next for Di4R?
is a great success. Young people are engaged, 
are participating in activities they enjoy and are 2010 is the last year the programme will receive 
benefiting from time at camp. The diversity of government funding under the current contract. 
those accessing the programme, in terms of Therefore the Di4R partnership is exploring ways 
economic, social and cultural background, has to ensure the sustainability of the programme. We 
meant that young people from different are currently looking at different models to enable 
communities have been positively bought Di4R to maintain the bursary system – ensuring 
together, in the process learning about each other that all young people, regardless of their 
and themselves. background, will be able to go on camp. The 

research indicates that a universal programme of 
The funding from the DCSF, and the strong summer activity camps is beneficial to the young 
partnership of providers, have formed the person participating, their family and the wider 
backbone of an extremely effective programme community. YHA and its partners in the sector are 
that has introduced thousands of young people to committed to maintaining a summer camp 
an experience they otherwise would never have programme in England that all young people have 
had the opportunity to try and enjoy. the opportunity to attend. 

Young people participated in a range of activities, by the Di4R partnership. Qa Research, a 
from football to performing arts, from action specialist social and market research company 
adventure to street dance. As part of the Di4R based in York, was tasked with conducting 
programme we also run camps for young people research into the impacts and benefits derived 
to train to become future outdoor activity leaders.  from attending a Di4R summer camp. The overall 
We hope some of the participants will lead Di4R aim of the research was to provide 'evidence of 
camps in the future. the benefits and impacts of going on a Di4R 

summer camp'.  Surveys were conducted before, 
Through Di4R, young people are taken out of their during and after camp with the young people and 
normal environment into an exciting and their parents/guardians.
rewarding place.  The intensive level of safe and 
supportive pastoral care given by trained staff and This document summarises the main 
volunteers at camp enables the participants to findings of the research.
feel comfortable and thrive in their new 
surroundings.  

Since 2004 more than 45, 000 young people 
between the ages of 10 – 19 have benefited from 
life at camp – many of them away from their 
homes and communities for the first time. Young 
people have been given the time to develop in a 
friendly, safe and enjoyable way. In the process 
improving their  confidence, developing new skills 
and meeting new people.

The financial support from DCSF has 
allowed the Di4R camps to subsidise the 
cost of the experience, ensuring that 
every young person  has a chance 
to participate.

To make sure the programme 
remains relevant, and a project 
that young people want to engage 
with, research was commissioned 

Do it 4 Real [Di4R] is the first summer camps 

programme that is genuinely open to all. Financial 

support through the Department for Children, Schools 

and Families (DCSF) has enabled a partnership of providers 

to offer an innovative programme of residential summer camps. The 
public funding means that any young person, regardless of economic 
circumstance, can take part in a camp.  Di4R has brought people together 
from all backgrounds, all cultures and given them an experience they 

will remember for the rest of their lives.  

Do it 4 Real research Conclusions



Research was undertaken in stages 
with parents / guardians and the young people 
themselves. At the outset both groups completed 
online surveys before the young people had 
attended camp.  

Key findings:
For the first stage, surveys were handed to young 

The impacts of attending a Di4R camp as people during their first day and then a second 
evaluated by the young people themselves and survey was handed out to young people just 
their parents in the post camp surveys completed before they left. Group leaders collected the 
in mid September suggest that camp:surveys which were sent to Qa for inputting and 

analysis.  
nImproves the physical health and well 

being of young people – 86% of young Finally parents who had indicated during the first 
people expect to be more active in the long stage that they were happy to be recontacted 
term due to going on camp.   completed a post camp survey. This was emailed 

out in mid September to allow time to lapse after 
nEnables young people to achieve personal camp, when the initial euphoria had died down 

and social development and enjoy and a calmer assessment of the impacts could be 
recreation – 96% of parents/guardians and made. Young people also completed an online 
92% of young people agreed that they had survey when they returned home from camp.
had the opportunity to try new activities.

Expectations amongst parents of what their 
nDevelops positive relationships – 92% of children would do whilst on summer camp were 

young people agreed that they had made very high, anticipating that their children would get 
new friends from different backgrounds to a great deal out of going on a residential summer 
themselves and that a long term impact camp (e.g. 84% agreed 'very much so' that their 
of going on camp was understanding child would have a fun experience and would take 
people from different backgrounds.part in lots of activities that they'd never done 

before).
nDevelops self confidence – 89% of 

parents/guardians of participants agreed In the vast majority of cases the overall summer 
that they gained in self confidence with camp matched (29%) or exceeded (59%) the high 
parents agreeing 'it improved their expectations adults have.
communication skills'. Young people 
expect to be better at team work in the Parents' evaluation of the impact of their child’s 
longer term due to going on camp.attendance a summer camp against a set of 

specific benefits was closely in line with their 
nDevelops enterprising behaviour - expectation pre-camp (however this would be 

79% of young people agreed that they had difficult to exceed given the high expectations).
surprised themselves by what they had 
achieved.

nGives young people new skills and 
knowledge - 93% of parents/guardians and 
90% of young people agreed that they had 
learned new skills. 

nImproves long term life chances through 
increased independence and self 
confidence - 84% of parents/guardians an 
77% of young people agreed. 

Profiles of attendees

Summer Camps have broad 

appeal with a:

nMix of gender (52% of 

boys and 48% of girls)

nSpread of ages (e.g. 10% 

being 10 years old, 11% 

11, 18% 12, 21% 13, 20% 

14< 14% 15 and 6% 16)

nHalf of all young people 

(51%) who go on a summer 

camp do so by themselves.

Research was carried out in 2009.

The research



Motivations for sending 
children on camp

Positive social development 
impacts are the key reasons for 
adults sending children on 
residential summer camps.                  
The top four motivations were;

nA chance to try new activities 
(78%)

nTo meet new people and make 
new friends (77%)

nTo increase their confidence 
and self-esteem (77%)

nA chance to learn new skills 
(78%)

Sending a child on a summer camp 
because an adult themselves went 
as a child only accounts as a 
reason for 6% of all respondents 
suggesting that the UK has some 
way still to go to replicate the 
'generational camp culture' inherent 
in the US.

Young people on camp

Di4R participants climbing in the Lake District

Partners
Di4R is a partnership between:

Department for Children, Schools and 

Families

YHA (England and Wales) Ltd

PGL Travel Ltd

Outward Bound Trust

Field Studies Council

We also work with

Calshot Activity Centre

Kilve Court Residential Education Centre

Let Me Play Ltd

Lindley Education Trust

Platty + Ltd

Skill Force Development Ltd

Summitrek Adventure Services Ltd

The Charterhouse Centre

John Muir Trust

The Duke of Edinburgh's Award


